


PLACEMAKING [is] the way all of us as human beings

transform the places in which we find ourselves
into places in which we live

PLACEMAKING, Lynda Schneekloth & Robert Shibley, 



CONTEXT STAKEHOLDERS USES ACTIVITIES DURABILITY

“Give public space value from a marketing point of view“
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ENVIRONMENT + BEHAVIOUR

CAPACITIES & RESOURCES

IDENTITY & BELIEFS
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START SIMPLE !

Lille, France













Place Mendès France















1. A SPACE

2. A NEED/ AN OPPORTUNITY

3. LOCAL STAKEHOLDERS

4. INVOLVED & ACTIVE PARTNERSHIP

5. ONGOING EVOLUTION

1. OBSERVATIONS

2. CONSULTATIONS

3. PARTICIPATION

4. MONITORING

PROCESS TOOLS



https://youtu.be/99SU3FdB378

