PLACE ACT AATION
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transform the places in Wthh we
' into places in which we




POSITIONING > PLACEMAKING

Creation of safe, connected, inclusive, community-related places

“Give public space value from a marketing point of view



OUR PLACE MAKING APPROACH
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ENVIRONMENT + BEHAVIOUR




START SIMPLE |

Lille, France
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AT A GLANCE

PROCESS TOOLS

1. ASPACE 1. OBSERVATIONS
2. ANEED/ AN OPPORTUNITY 2. CONSULTATIONS
3. LOCAL STAKEHOLDERS 3. PARTICIPATION
4. INVOLVED & ACTIVE PARTNERSHIP 4. MONITORING

5. ONGOING EVOLUTION



https://youtu.be/99SU3FdB3738


https://youtu.be/99SU3FdB378

